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Blended Intensive Program
—-----------------------------------------------------------------
Important note: Students interested in this program have to apply to their home university according to the internal procedure. 

General information

	BIP Title
	Blue geomarketing: The case of tourism in the province of Cadiz

	Coordinating Institution
	Universidad de Cádiz (E CADIZ 01)

	Partner institutions 
	Universidade do Algarve, Université de Bretagne Occidentale, Nord University

	BIP Code
	2023-1-ES01-KA131-HED-000120807-4

	Study field (ISCED) 
 
	0414 - Marketing and advertising
Sociology and cultural studies (human geography)
Earth sciences (geography)

	Abstract
 (a few lines describing the course)
	The Blended Intensive Program (BIP) "Blue Geomarketing: The Case of Tourism in the Province of Cadiz" is coordinated by Universidad de Cádiz and involves partner institutions including Universidade do Algarve, Université de Bretagne Occidentale, and Nord University. The course focuses on the concept of blue geomarketing and its application to coastal tourism, integrating Sustainable Development Goals (SDGs). The program combines virtual and physical components, with lectures, group work, and field trips. Participants will gain practical skills in GIS and digital marketing, exploring real-world case studies in Cádiz and other SEA-EU coastal regions. 

	Erasmus+ priority
	Environment and fight against climate change

	Calendar
	· Nomination deadline (by sending university): Dec 15th, 2024
· Confirmation of acceptance by: Jan 10th, 2025
· Virtual component dates: June 16-20, 2025 (2h syncrone + 8h asynchrone + 20h of individual work)
· Physical component dates: June 23-27, 2025 ( 25h onsite + 20h of individual work)

	Total number of hours
	75 hours (online: 30 h / on-site: 45 h)

	Number of participants
	The minimum number of participants is 20, maximum is 25
Each SEA-EU university can propose up to 5 students.

	Coordinator(s)
	Gema Ramírez Guerrero, María de Andrés García and Manuel Arcila Garrido

	Teacher(s)
	UCA: Manuel Arcila Garrido (UCA), Javier García Onetti (UCA), Alfredo Fernández Enriquez (UCA), María de Andrés García (UCA), Gema Ramírez Guerrero (UCA), Mª Teresa Fernández Alles (UCA), Araceli Galiano Coronil (UCA), Ismael Traba Outes (UCA).
Partners: Edna Hernández González (UBO), Jorge Humberto Palmeira Ramos (UALG), Roberto Rivas Hermann (Nord)

	Contact
	Responsible for signing the Learning Agreement: María de Andrés García (maria.deandres@uca.es)

	Mobility costs for students
	This mobility is eligible for Erasmus+ funding. Please contact the international office of your home university for more information.




Pedagogical contents

	Target group
	Students or graduates in tourism, marketing, geography, marine sciences or environmental sciences, or areas of knowledge related to coastal management, blue tourism, social and environmental marketing.
The course is open to graduates, masters and doctoral students with multidisciplinary interests.

	Language requirements
	English B1 (test can be taken on EU academy)


	Selection criteria 
	[bookmark: _i06bs3n60jtr]Students will be selected by sending university based on: 
1. [bookmark: _ngxlquu9jyc]Academic background 
2. [bookmark: _ndlv7pw8np2b]Formal or informal experience
3. [bookmark: _lj8r1ou7xlp5]Diversity and Inclusion Criteria

	Description of the virtual component
	The virtual part will focus on the conceptual aspects of Blue Geomarketing. During the virtual component, students will learn about the fundamental concepts of blue geomarketing, both from the speakers and through bibliography and videos of international presentations. On the other hand, during the virtual component, the groups and the explanation for the subsequent group work to be done by the students will be carried out.


	Objectives and Description 
	· To learn about the new concept of Blue Geomarketing. 
· To study territorial management tools in coastal areas 
· To analyze case studies within the framework of the SEA-EU universities involved.

	Methods and outcomes
	This BIP uses combined teaching methodologies, since, on the one hand, the novel concept of Blue Geomarketing will be developed, and on the other hand, this concept will be applied to case studies in the province of Cadiz. This will be done by means of field trips on the one hand, and the use of specific software (GIS) on the other.
The course will also use a methodology of lectures in which experts from each university will work on the subject.

	Added value compare with existing courses
	This course offers a unique approach by combining social and environmental marketing strategies with the transformation of tourism in coastal areas, using the province of Cadiz as a case study to provide practical, real-world examples. It stands out by integrating the Sustainable Development Goals (SDGs) of the 2030 Agenda, ensuring that students learn to apply sustainability principles in practice. Additionally, it differentiates itself by presenting good practices and comparative cases from other SEA-EU universities such as Algarve, Brest, and Nord, enriching the educational experience with diverse perspectives and successful examples from different coastal regions.

	ECTS credits to be recognized 
	3

	Evaluation  

	There will be a virtual content test and students will be required to submit a group work and an individual report of the field trips.

	Transcript of records
	Grade




Programme

	
	Dates
	Programme

	Virtual part
	Monday 16
	18:00h Course presentation (2 hours syncrone)

	
	[bookmark: _gjdgxs]Tuesday 17
[bookmark: _gjdgxs]
	[bookmark: _gjdgxs]Viewing of video with good practices (4 hours)
[bookmark: _gjdgxs]Viewing of a conference on blue tourism (4 hours)

	
	[bookmark: _gjdgxs]Wednesday  to Friday 18-20
	[bookmark: _gjdgxs]Individualized lectures on course contents (20 hours)

	Physical part
	Monday 23 
(5 hours)
 


	09:00h  Presentation of on-site activities (Gema Ramírez, UCA and María de Andrés, UCA)
09.30h Coastal management as a tool to achieve the SDGs (María de Andrés, UCA)- 1,5h
11:00h Break
11.30h Blue Geomarketing, a new model of territorial promotion (Gema Ramírez, UCA)- 1,5h
13:00h Blue tourism as a path to sustainability (Jorge H. Ramos, UALG)

	
	Tuesday 24
(5 hours)
 

	09:30h The ALAN impact of tourism in coastal areas (Edna Gonzalez, UBO)
11:00h Social media as social marketing tools for sustainable tourism (Araceli Galiano Coronil, UCA)-1,5h
12.30h Break
13:00h The management of ports for blue tourism (Javier García Onetti, UCA)- 1,5h

	
	Wednesday 25 (5 hours)

	09:00h The GIS as a tool for the management of blue tourism (Alfredo Fernández, UCA)- 2h
11.00h Application of digital marketing in tourism (Ismael Traba Outes, UCA)- 1h
12:00h Field trip through the city of Cadiz (Teresa Fernández Alles, UCA)- 2h

	
	Thursday 26 (4,5 hours)
 

	09:00h  Blue tourism in Bodo (Roberto Rivas Hermann)
10:00h Blue tourism in Algarve (Jorge H. Ramos, UALG)
11:00h Blue Tourism in Brittany (Edna Hernández, UBO)
12.00h Break
12.30h to 14.00h Presentation of students' group work

	
	Friday 27 
(5,5 hours)
	9:00h to 14:30h Field trip along the coast of the province of Cádiz (Manuel Arcila, UCA)- 5,5h



Practical information

	Venue
	The physical mobility will take place at the Faculty of Social Sciences and Communication, Jerez de la Frontera

	Other information
	The University of Cadiz will provide breakfast & lunch.
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